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AD TARGETING MATRIX:
CLICKS, SESSIONS, EVENTS

Category

Definition

How Captured

Why Important

Ad Platform Click

A user clicks on an
advertisement on a
platform like Google Ads.

Captured through the ad
platform’s tracking code
embedded in the ad.

Indicates interest in the ad,
helps measure ad
effectiveness and CTR.

Facebook Link Click

A user clicks on a link
within a Facebook post or
ad.

Captured by Facebook
through its tracking
mechanisms and reported
in Facebook Analytics.

Measures engagement
with Facebook content and
ads.

Facebook Landing

A user views the landing
page after clicking a

Tracked by Facebook Pixel
installed on the landing

Helps measure the
effectiveness of Facebook

Page View Facebook ad. page. ads in driving traffic.
A group of user . Provides insights into user
Tracked by GA4
GA4 Session interactions with a website racked by using behavior and site usage

within a given time frame.

cookies and session IDs.

patterns.

GA4 User-Scoped
Source/Medium

The source/medium
information attributed to a
user across all their
sessions.

Tracked by GA4 by
associating user identifiers
with source/medium data

QCross sessions.

Helps understand long-
term user acquisition
sources and effectiveness.

GA4 Session-Scoped
Source/Medium

The source/medium
information attributed to
individual sessions.

Tracked by GA4 using
session data and UTM
parameters.

Allows analysis of the
effectiveness of specific
campaigns or channels per
session.

GA4 User Session

Any interaction or activity
by a user during a visit to
the website.

Captured by GA4 through
cookies and tracking
codes.

Provides detailed data on
user interactions for
analysis and optimization.

GA4 Engaged Session

A session where a user
interacts significantly with
the website (e.g., stays
more than 10 seconds, has
1+ conversion events, etc.).

Tracked by GA4 using
engagement metrics.

Measures the quality of
user interactions and
engagement levels.

GA4 Events

Specific interactions or
actions taken by users on
the website (e.g., clicks,
downloads).

Captured by GA4 event
tracking code
implemented on the
website.

Tracks user interactions,
helps in understanding
user behavior.

GA4 Key Events

High-value events that are
critical to business
objectives (e.g., purchases,
sign-ups).

Tracked by GA4 event
tracking, marked as key
events.

Identifies critical actions
for evaluating business
performance.

Data-Driven Key Event

Key events identified by
data-driven models as
significant for conversions.

Captured by GA4 using
machine learning
algorithms that analyze
user data and behavior.

Helps identify and
prioritize actions that have
the most impact on
conversions, tailored to
the specific site.

Last-Click Key Event

The final event or
interaction that directly
precedes a conversion.

Tracked by GA4 by
attributing the conversion
to the last event in the
user journey.

Provides a clear attribution
model for understanding
the final touchpoint
leading to conversions.




