
Advertising
Method

Detailed
Description

Why
Relevant?

Effective
ness
Across
Devices

How Data
Collected

Industry
Usage Challenges

Google
Search

Uses IP
addresses to
localize search
results and ads.

Helps in
delivering
region-specific
search results
and ads

Moderate
IP addresses
captured
during search

Search
Engines, Local
Businesses

Shared IPs,
inaccurate for
mobile users

Display Ads

Targets ads
based on the
user’s IP
location.

Effective for
geo-targeted
display
advertising

Moderate
IP addresses
captured from
web sessions

E-commerce,
Local
Advertising

IP address
changes, shared
IPs

Retargeting

Uses IP to
recognize and
retarget users
across devices
within the same
network.

Helps in
identifying and
retargeting
users within
the same
household

Low
IP addresses
from initial
visits

E-commerce,
Digital
Marketing

Inconsistent
tracking, limited
to the same
network

Geofencing

Combines IP
targeting with
geofencing to
deliver
location-
specific ads.

Enhances
precision in
location-based
targeting

High IP addresses
and GPS data

Retail, Events,
Local Services

Requires precise
location data,
privacy concerns

Facebook
Ads

Uses IP
addresses to
determine the
user's location
for targeted
ads.

Helps in
delivering
localized
content and
ads

High
IP addresses
captured from
user sessions

Social Media
Marketing

Privacy concerns,
reliance on
Facebook's data
policies

App
Advertising

Utilizes IP
addresses to
deliver
location-based
ads within apps.

Important for
delivering
relevant ads
based on user
location

High
IP addresses
from app
usage

Mobile
Advertising,
Gaming Apps

Dynamic IP
addresses,
accuracy issues

Email
Marketing

Tracks IP
addresses to
personalize and
target email
campaigns.

Enhances
personalizatio
n by
understanding
user location

Low

IP addresses
from email
opens and
clicks

E-commerce,
Newsletters

Limited by email
client's IP address
tracking

Connected
TV Ads

Uses IP
addresses to
deliver ads
based on the
viewer’s
location.

Effective for
regional ad
targeting on
connected TV
platforms

High

IP addresses
from
connected TV
devices

Media and
Entertainment,
Streaming
Services

Shared IPs,
limited
household-level
targeting
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