
Advertising
Method

Third-Party
Pixels

First-Party
Cookies

Third-Party
Cookies

Mobile Device
ID User ID

Google Search

Minimal impact;
primarily

keyword-based
targeting

Limited use;
primarily for user

preferences

Minimal impact;
primarily

keyword-based
targeting

Not applicable;
primarily

keyword-based
targeting

Limited use;
primarily for

tracking logged-
in users

Display Ads

High impact;
relies on third-
party data for

targeting

Used for
frequency

capping and
personalization

High impact;
relies on third-
party data for

targeting

High impact;
used for in-app

display targeting

High impact;
allows cross-

device tracking
and

personalization

Retargeting
High impact;

needs cross-site
user data

Effective within
the same site

High impact;
needs cross-site

user data

High impact;
crucial for in-app

retargeting

High impact;
enables

consistent
retargeting

across devices
and sessions

Geofencing

Medium impact;
can be combined
with third-party

data

Limited impact;
generally uses
location data

directly

Medium impact;
can be combined
with third-party

data

High impact;
often relies on
device location

services

Medium impact;
can enhance

location-based
targeting when
combined with

other data

Facebook Ads
High impact; uses

Facebook Pixel
for tracking

Limited impact;
relies more on

Facebook's
internal data

High impact; uses
Facebook Pixel

for tracking

High impact; uses
mobile IDs for in-

app targeting

High impact;
ensures

consistent user
identification

across platforms

App Advertising Not applicable Not applicable Not applicable

High impact;
depends heavily
on mobile device
IDs for targeting

High impact;
allows cross-
session and

cross-device user
tracking

Email Marketing
Low impact;

primarily uses
first-party data

High impact;
relies on first-
party data for
personalization

Low impact;
primarily uses

first-party data

Minimal impact;
not typically

dependent on
mobile IDs

High impact;
enables accurate

cross-channel
marketing using
hashed emails

Connected TV
Ads

Medium impact;
can use third-

party pixels for
targeting

Limited impact;
more dependent

on device-
specific data

Medium impact;
can use third-

party pixels for
targeting

High impact; uses
device IDs for

precise targeting

High impact;
allows unified
user tracking

across devices
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